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< FEBRUARY 2009 CONSTRUCTION STATUS.

DEVELOPER FINISHINGS STUDIO UNITS: 14
NAME: Bucci Development  QUALITY (High, Medium or Lower]): Medium  SIZE (sq. ft.): 522
WEBSITE: www.bucci.com FLOORING: Carpeting, Laminate, Ceramic Tile PRICE RANGE: $289,788
PHONE: (604) 688-7011 COLOUR SCHEME: 3 Colour Selection PRICE RANGE (Per sq. ft.): $490
CABINET STYLE: Over Height Laminate
SALES CENTRE COUNTERTOPS: Laminate ONE BEDROOMS 56
ADDRESS: 1226 8th Street SW  INCLUDED APPLIANCES: (6) Stainless Steel SIZE RANGE (sq. ft.): 715 - 739
WEBSITE: www.xenexonl12th.com CEILING HEIGHT: 9°  PRICE RANGE: $385,788 - $394,788
PHONE: (403) 255-0023 FIREPLACES: No PRICE RANGE (Per sg. ft.): $539 - $534
OTHER FEATURES: Air Conditioning
BUILDING INFORMATION ONE BEDROOMS + DEN: 4
SITE LOCATION: 7th Street & 12th Avenue SW AMENITIES SIZE RANGE (sq. ft.): 856 - 869
STATUS: Selling O0ETOP TR CE . PRICE RANGE (Approx.): $369,788+
PROPERTY TYPE: High Rise CONCIERGE: No PRICE RANGE (Per sq. ft.): $425 +/-
TOTAL .1 OF BUILDING fg AMENITY ROOM No TWOQ BEDROOMS: »
sq. ft. OF BUILDING: 163,419 FITNESS FACILITY: No
CONSTRUCTION START: September 2006 SIZE RANGE (sg. ft.): 878 - 1,515
ESTIMATED COMPLETION: Q3 2008 ;ill\,/\lATFE COURTVARD: NO - BRICE RANGE: $515,000 - $676,000
OOR RETAIL: No
LAND AREA (sg. ft.): 17,896 =TS Mountain. Downtown PRICE RANGE (Per sq. ft.): $586 - $446
TOTAL PARKING STALLS: 178 UNDERGROUND PARKING: Yes TWO BEDROOMS + DEN: 28
SALES INFORMATION OTHER: " SIZE (sq. ft.): 1,200 - 1,436
TOTAL UNITS: 150 PRICE RANGE: $561,788 - $643,788
SALES START DATE: May 2006 UNIT PARTICULARS PRICE RANGE (Per sq. ft.): $468 - $448
MONTHS ON MARKET: 33 SIZE RANGE (sq. ft.): 522 - 1,808
PERCENTAGE SOLD: 87% PRICE RANGE (Per sq. ft.): $446 - $646 THREE BEDROOMS: 2
TOTAL UNITS SOLD: 130 SIZE (sq. ft.): 1,458
CONDO FEES (Per sq. ft.): $0.36 HIGHLIGHTS PRICE RANGE: --
* Project located next to major grocery store PRICE RANGE [Per sg. ft.J —
BUYER PROFILE
PRIMARY: Young Professional  * Townhomes and Work/Live units offered from PENTHOUSE UNITS: 4
SECONDARY: Investors & Empty Nesters $521,788 - $676,788 SIZE (sq. ft.): 1,808
PRICE RANGE (Approx.): $1,168,788+
PRICE RANGE (Per sq. ft.): $bL6+
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-- Information not yet available or is not applicable.
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DEVELOPER FINISHINGS STUDIO UNITS: 0
NAME: Apex Builder Group  QUALITY (High, Medium or Lower): High SIZE RANGE (sg. ft.): --
WEBSITE: www.apexland.com FLOORING: Ceramic Tile, Nylon Carpet PRICE RANGE: --
PHONE: (403) 338-6336 COLOUR SCHEME: 3 Colour Selections PRICE RANGE (Per sgq. ft.): -
CABINET STYLE: Maple
SALES CENTRE COUNTERTOPS: Granite ONE BEDROOMS 54
ADDRESS: 1325 1st Street SW  INCLUDED APPLIANCES: (6) Stainless Steel SIZE RANGE (sq. ft.): 633 - 896
WEBSITE: www.unioncondos.com  CEILING HEIGHT: 9" PRICE RANGE: $330,000 - $443,000
PHONE: (403) 263-3800 FIREPLACES: No PRICE RANGE (Per sg. ft.): $521 - $594

BUILDING INFORMATION

SITE LOCATION: 1st Street & 13th Avenue SW

STATUS: Selling
PROPERTY TYPE: High Rise
TOTAL FLOORS: 26
TOTAL sq. ft. OF BUILDING: 172,000
CONSTRUCTION START: November, 2006
ESTIMATED COMPLETION: Q4 2008
LAND AREA (sq. ft.): 11,625
TOTAL PARKING STALLS: 190
SALES INFORMATION

TOTAL UNITS: 163
SALES START DATE: October, 2006
MONTHS ON MARKET: 27
PERCENTAGE SOLD: 82%
TOTAL UNITS SOLD: 133
CONDO FEES (Per sq. ft.): $0.36
BUYER PROFILE

PRIMARY: Young Professionals
SECONDARY: Empty Nesters & Young Families

OTHER FEATURES: --

AMENITIES

ROOFTOP TERRACE: No
CONCIERGE: No
AMENITY ROOM: No
FITNESS FACILITY: No
PRIVATE COURTYARD: Yes
MAIN FLOOR RETAIL: Yes

ONE BEDROOMS + DEN: 0

SIZE RANGE (sq. ft.): -

PRICE RANGE: --
PRICE RANGE (Per sg. ft.): -
TWO BEDROOMS: 99
SIZE RANGE (sq. ft.): 943 - 1,368
PRICE RANGE: $465,000 - $619,000
PRICE RANGE (Per sq. ft.): $493 - $452

TWO BEDROOMS + DEN: 0

SIZE RANGE (sq. ft.): -

VIEWS: Mountain, Haulton Park, Downtown
UNDERGROUND PARKING: Yes
OTHER: --
UNIT PARTICULARS

SIZE RANGE (sq. ft.): 633 - 1,820
PRICE RANGE (Per sq. ft.): $452 - $880

HIGHLIGHTS

¢ Phase One of a Two phase project

¢ Development backs West on Haulton Park

PRICE RANGE: --
PRICE RANGE (Per sg. ft.): -
THREE BEDROOMS: 0
SIZE RANGE (sq. ft.): --
PRICE RANGE: —
PRICE RANGE (Per sq. ft.): --
PENTHOUSE UNITS: 3
SIZE RANGE (sq. ft.): 1,677 - 1,820
PRICE RANGE: $1,400,000 - $1,600,000
PRICE RANGE (Per sq. ft.): $835 - $880

-- Information not yet available or is not applicable.
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< FEBRUARY 2009 CONSTRUCTION STATUS.

DEVELOPER FINISHINGS STUDIO UNITS: 0
NAME: Battistella Developments  QUALITY (High, Medium or Lower]): Medium SIZE RANGE (sq. ft.): --
WEBSITE: www.battistella.ca FLOORING: Polished Concrete PRICE RANGE: --
PHONE: (403) 264-2992 COLOUR SCHEME: 3 Colour Selections PRICE RANGE (Per sgq. ft.): -
CABINET STYLE: MDF
SALES CENTRE COUNTERTOPS: Granite ONE BEDROOMS 54
ADDRESS: 192 15th Avenue SW  INCLUDED APPLIANCES: (7) Stainless Steel SIZE RANGE (sq. ft.): 650 - 775
WEBSITE: www.battistella.ca CEILING HEIGHT: 9°  PRICE RANGE: $280,000+
PHONE: (403) 290-1664  FIREPLACES: No PRICE RANGE (Per sg. ft.): $430+
OTHER FEATURES: BBQ Gas Line
BUILDING INFORMATION ONE BEDROOMS + DEN: 0
SITE LOCATION: Ist Street & 1st Avenue SW - AMEN ITIES SIZE RANGE (sq. ft.): --
STATUS: Selling - RooFTOP TERRACE: Yes CRICERANGE: —
$§$APLEEE(;(OT;(SPE; High Ri;; T 0 PRICE RANGE (Per sq. ft.): -
TOTAL sq. ft. OF BUILDING: 232,175 ﬁﬁﬂ;g;ﬁrﬁ_ Eo TWO BEDROOMS: 144
CONSTRUCTION START: October, 2006 : % SIZE RANGE (sq. ft.: 690 - 955
ESTIMATED COMPLETION: Q4 2008 ;ill\,/\lATFf COURTYARD: Yes  PRICE RANGE: $340,000+
OOR RETAIL: Yes
LAND AREA (sg. ft.): 17,495 =TS P PRICE RANGE (Per sg. ft.): $492+
TOTAL PARKING STALLS: 208+ UNDERGROUND PARKING: Yes TWO BEDROOMS + DEN: 0
SALES INFORMATION OTHER: Air Conditioning - gz RANGE (sg. ft.): -
TOTAL UNITS: 208 PRICE RANGE: --
SALES START DATE: December, 2005 UNIT PARTICULARS PRICE RANGE (Per sq. ft.): -
MONTHS ON MARKET: 48  SIZE RANGE (sq. ft.): 650 - 955
PERCENTAGE SOLD: 82% PRICE RANGE (Per sq. ft.) 5430, THREE BEDROOMS: 0
TOTAL UNITS SOLD: 170 SIZE RANGE (sq. ft.): ==
CONDO FEES (Per sq. ft.): -- HlGHLlGHTS PRICE RANGE: --
BUYER PROFILE e Close to trendy 17th Avenue PRICE RANGE [Per sg. ft.J -
PRIMARY: Young Professionals  * Units contain movable wall partitions PENTHOUSE UNITS: 0
SECONDARY: Empty Nesters SIZE RANGE (sq. ft.): --
PRICE RANGE: --
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PRICE RANGE (Per sg. ft.):

-- Information not yet available or is not applicable.
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Welcome to
Buss Marketing

AN INNOVATIVE APPROACH TO
PROJECT MARKETING
At Buss Marketing, we define our success in

terms of our clients’ success.

We strive to understand our clients’ needs and
exceed their expectations by delivering specific
skills, suggestions and information to empower

them to effectively achieve their goals.

We strive to earn and keep our clients’
enthusiasm for our services, for the value they

receive and for the results they obtain.
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Just as people are unique, so is real

What We Do &
How We Do It...

SERVICES PROVIDED

estate. We understand that when a

product is properly positioned, not only

RESEARCH & CONSULTING

Prior to commencing the development
process, it is imperative that proper
research is performed to identify the
advantages and disadvantages of the
project. We then combine our research
and experience to determine the

best overall strategy to overcome any

foreseeable challenges.

By using the Buss Marketing
Development Trend Analysis formula,
we clearly define the exact strategy
necessary to establish the most

feasible and profitable approach.

In addition to reviewing the overall

marketability of the project, our group

will review floor plans and building

designs to ensure that the final product
reflects the needs of buyers within the

targeted niche market.

MARKETING & DESIGN

Because today's purchasers are
sophisticated, the developer must be
mindful as to how its team showcases

the product.

will it be easier to sell; it will command

a higher price in the marketplace.

From concept to production, our
marketing and design team delivers
real estate project specific marketing
materials designed to stimulate buyers
from the moment they interact with the

development.

Whether it's online, in their hands

or at the sales centre our marketing
materials are designed to make buyers
feel comfortable and confident in

moving forward with their purchase.

SALES MANAGEMENT

We understand that a company is only
as good as its people. When it comes
to hiring and training sales staff for

a particular real estate development,
Buss marketing makes no exceptions
in selecting only the right sales staff
who are capable and committed to

delivering results.

By using a proven management and
training system, Buss Marketing
ensures that the sales process is as

efficient and effective as possible.




BUSS MARKETING CORPORATE

Advertising
. | ,.m_#a . E..:nan...

5.4



THE 2009 BUSS REPORT

OUR WORK

PARTIAL PROJECT LIST

The Princeton Phase |
Calgary, Alberta

Prince’s Island Estates
Calgary, Alberta

Falcon Crest Lodge
Canmore, Alberta

Chateau LaCaille
Calgary, Alberta

River Grand Estates
Calgary, Alberta

The Paradyme
Calgary, Alberta

The Greystones
Calgary, Alberta

Royal Private Residences
Kelowna, B.C.

Summerland Resort
Summerland, B.C.

CopperStone Resort
Deadman’s Flats, Alberta

Bellwether Park
Edmonton, Alberta

Symphony - TSMV
Canmore, Alberta

Greyhawk Landing
Red Deer, Alberta
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Why we put this
report together

BUSS MARKETING - PASSION

Many developers ask us why we
undertake such a large research

project such as The Buss Report.

The answer, although sometimes a

little too simple, is passion.

The Buss Report takes an outstanding
amount of time and dedication. Our

team, contributors, family and friends
all share this trait for the development

industry and its future.

We hope that our efforts help developers
in their search for the best consultants,
the best sales teams and the best

creative campaigns.

All resulting in successful future

developments and the prosperity of

our economy.




Contributors
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PRODUCTION & DESIGN
Buss Marketing

PHOTOGRAPHY & ARTWORK
Zee Zebian

Sean Jenkins

Devin Henry

James Cameron

Bo Kim

RESEARCH & RESOURCES

Calvin Buss

Verya Panahi

Zee Zebian

Calgary Real Estate Board
CMHC

Royal LePage

QUESTIONS & CONTACT

VAT WAV IET
zeeldbussmarketing.ca
403-561-6383

thank

Last Updated - February, 20t, 2009

AREA DEVELOPMENT TEAMS
The Eden Group of Companies
Balboa Land Investments
Anthem Properties

Procura Developments

Apex Builder Group

Lake Placid Developments
Pointe of View Developments
Battistella Developments
Torode Residential

Cove Properties
Intergulf-Cidex

The LaCaille Group
Qualex-Landmark

Bucci Developments

you
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BUSS MARKETING

5555 Edworthy Street SW « Calgary, Alberta, Canada « T3C 3B2 « Phone: (403) 246-1505 « Fax: (403) 263-1081
www.bussmarketing.ca « info@bussmarketing.ca



